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Across 18. detailed description of the 6. approach to business that
9. amount of money requested or typical consumer in a market focuses on satisfying customers as
exchanged for a product segment the means of achieving profit goals
13. dividing the market of potential Down 7. plan that helps a business meet
customers by their personal statistics 1. marketing to a larger group of its overall goals and objectives
14. elements of product, price, people who might buy a product 8. consists of dynamic activities
place, and promotion 2. document describing business that identify, anticipate, and satisfuy
15. divides a market by the and marketing objectives and the cus%pmer demand while making a
tr:ﬁlationéhips between customers and :ﬁ?r;eg]es and tactics to achieve %0 :nything that can be bought or
e good or service .
16. specific group of customers 3. process of dividing the market sold
whose needs a company will focus on into smaller groups 11. strategy for using the elements
satisfying 4. dividing the market by certain of product, price, place, and
17. process of communicating with ~ Preferences or lifestyle choices promotion
potential customers to influence 5. segmenting a market based on 12. includes activities involved in
their buying behavior where customers live %ﬁg’ég\rﬁ eng;OdS and services to

Create your own puzzle at WordMint.com or print one of our 500,000+ pre-made word searches, crosswords, and more.



