Date:

Name:

Market Research
Y J AACSPNTIRADEJ OUW RNALSAQTDY
J J S DEENWRIEMOTSUT CEARTCUADUYV

M KB XTBQSNAKUJTHGLT CYVKFHILTIL

L GB V Z

B XEPR RV RKIKWFXYDO

K Q S |

MMEJMHCRAESTERYRADNOTCESDBC

OWAV T Z B
B S X E

G P K

I
EWSHEBT

FQHHS S EV B X S C

N T E R V |

K T K O Q
CQTTNA QH

NKSURVEY S APBZ

HMZWFLGEIRIKJPFDO

A
E L EAB J AEB

S

G MYV R P Q

R EKTULTULTNEDTIBE OY K

VS B UJ Y UR

Q O

R B CTUFOCBWPOTETCP

AARNSIBAZULWRLETRSUDA QNZIZRIKMUHK

T EUTAQYFYCUATT FJ S CUPR RV X AEH

PMJ JY ETNHHUNIKG G RAHNARR RS J

R S NJ ZNIRYTF

NRWSEZZGXIRUARWOIWBTU®PLUPTFR

0 0QQORY B EV K GNAQ
S T KR P S B P R

F

S UONUQI GONTE OK

T S FGSEV J JRRAPT®PJTDIBURSNF

A LwQDbAQTOCDU OMHTLDSJASEYWENW

pPOCQBMAAVBHOLUEUXTLUPEPAAN

w

Il HS P A R |

NB JAZVFRPRTUSGVZPBIRIU CRY

NUOPNLJIMARIKTETR RIESEACHUMHTED

Y NOQNZEURQLHS OTL S L

E

E Z T L P MT S Z

M H ZYMNZOGAQRPSWIB J

Trade Journals

Primary research
Customer needs
Quantitative
Qualitative
Internet

Secondary research
Questionnaires
Sales Reports
Observations
Interviews

Market reseach
Focus groups
After sales
Surveys
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