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Marketing Unit 1
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Internal Source
Mass Marketing
SWOT Analysis
Demographic
Networking

Tactics

External Source

Primary Research
Expense Report
Marketing Mix

Market Segmentation Mission Statement

Industrial Good
Psychographic
Call Reports
Behavioral
Personnel
Service

Goals

PSM

Market Segment
Consumer Good
Distribution
Objectives
Products

Career

Job

Nondurable Good
Target Market
Sales Report
Geographic
Financing

Selling

Good

Durable Good
Strategies

Promotion
Pricing
CRM

Profit

MIM
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